INTRODUCTION Johan Galtung and Marie Holmboe Ruge (1965) through their empirical research and theoretical approach on the models of news values defined it “as specific standards adhered to by media professionals in the structuring ,selection and production of news stories worthy of reporting to the audience by news reporter, journalist, and broadcasting media professionals also as a general guidelines and criteria that determines the worth of news and how much prominence is given by newspapers, radio, or television reporters”. News values are based on a variety of ideas or assumption which form the ideological background to the work of editors, reporters and journalist (Bell,1991).The way in which news is reported is heavily reliable, and dependent on the news provider’s processing , structuring and reporting of the news content to the audience through newspapers, television, and radio broadcast medium. News values practices both globally and locally can be analyzed alongside Galtung and Ruge’s (1967) model of news values providing comprehensive insight to the intentions of the news media industry and their relevance in contemporary news culture practices today both in the national and international news media as reported in the news by these journalist, reporters and media professionals making stories that are newsworthy

