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Observation Method

The observation method involves human or mechanical observation of what people actually do or what events take
place during a buying or consumption situation. “Information is collected by observing process at work. ”The
following are a few situations:-

1. Service Stations-Pose as a customer, go to a service station and observe.
2. To evaluate the e�ectiveness of display of Dunlop Pillow Cushions-In a departmental store, observer notes:- a)

How many pass by; b) How many stopped to look at the display; c) How many decide to buy.
3. Super Market-Which is the best location in the shelf? Hidden cameras are used.
4. To determine typical sales arrangement and �nd out sales enthusiasm shown by various salesmen-Normally

this is done by an investigator using a concealed tape-recorder.

Advantages of Observation Method

1. If the researcher observes and record events, it is not necessary to rely on the willingness and ability of
respondents to report accurately.

2. The biasing e�ect of interviewers is either eliminated or reduced. Data collected by observation are, thus,
more objective and generally more accurate.

Disadvantages of Observation Method

1. The most limiting factor in the use of observation method is the inability to observe such things such as
attitudes, motivations, customers/consumers state of mind, their buying motives and their images.

2. It also takes time for the investigator to wait for a particular action to take place.
3. Personal and intimate activities, such as watching television late at night, are more easily discussed with

questionnaires than they are observed.
4. Cost is the �nal disadvantage of observation method. Under most circumstances, observational data are more

expensive to obtain than other survey data. The observer has to wait doing nothing, between events to be
observed. The unproductive time is an increased cost.
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Secondary Data

Secondary data is the data that have been already collected by and readily available from other sources. Such data
are cheaper and more quickly obtainable than the primary data and also may be available when primary data can
not be obtained at all.

Advantages of Secondary data
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1. It is economical. It saves e�orts and expenses.
2. It is time saving.
3. It helps to make primary data collection more speci�c since with the help of secondary data, we are able to

make out what are the gaps and de�ciencies and what additional information needs to be collected.
4. It helps to improve the understanding of the problem.
5. It provides a basis for comparison for the data that is collected by the researcher.

Disadvantages of Secondary Data

1. Secondary data is something that seldom �ts in the framework of the marketing research factors. Reasons for
its non-�tting are:-

a. Unit of secondary data collection-Suppose you want information on disposable income, but the data is
available on gross income. The information may not be same as we require.

b. Class Boundaries may be di�erent when units are same. 
Before 5 Years After 5 Years
2500-5000 5000-6000

5001-7500 6001-7000

7500-10000 7001-10000

Thus the data collected earlier is of no use to you.

2. Accuracy of secondary data is not known.
3. Data may be outdated.

Evaluation of Secondary Data

Because of the above mentioned disadvantages of secondary data, we will lead to evaluation of secondary data.
Evaluation means the following four requirements must be satis�ed:-

1. Availability- It has to be seen that the kind of data you want is available or not. If it is not available then you
have to go for primary data.

2. Relevance- It should be meeting the requirements of the problem. For this we have two criterion:-
a. Units of measurement should be the same.
b. Concepts used must be same and currency of data should not be outdated.

3. Accuracy- In order to �nd how accurate the data is, the following points must be considered: -
a. Speci�cation and methodology used;
b. Margin of error should be examined;
c. The dependability of the source must be seen.

4. Su�ciency- Adequate data should be available.

Robert W Joselyn has classi�ed the above discussion into eight steps. These eight steps are sub classi�ed into three
categories. He has given a detailed procedure for evaluating secondary data.

1. Applicability of research objective.
2. Cost of acquisition.
3. Accuracy of data.
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